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Spatial planning: past

Nieuwmarkt Amsterdam, 1975 Amelisweerd Utrecht, 1982
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Spatial planning: present

Consultation meeting Regiotram Groningen, 2009



GIMA Mid term 2-9-'11 6

Spatial planning: issues

Lack of public involvement

No obligation to apply citizens' views

Late stage in planning process

(Coenen, 2001; AVV, 2003)
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Spatial planning: participation

Empowerment, democracy, consent, 
legitimisation

Local knowledge, multiple views, collective 
reasoning

(Smith, 1973; Healey, 1998)
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Spatial planning: future
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Spatial planning: future
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Research objectives

To analyze in which way geographical 
information regarding spatial plans is 

shared through social media

To assess whether this enhances 
participation in the planning process
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Research questions

Which toponyms are used in social media 
messages about spatial plans?

What is their relation to the toponyms used 
in the spatial plans?
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Research questions

What is the relation of those sharing the 
information to the spatial plans?

What is the nature of the information 
connected to  the geographical 

information?
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Research questions

What is the added value of the information 
shared to knowledge and opinion 

development regarding spatial plans?
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Methodology

Select cases
Collect data

Extract and compare toponyms
Analyze social networks

Analyze messages

Conclusions
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Example: location
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Example: location
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Example: network
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Example: content
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Planning 2.0

WebMapMedia
E-spraak 

Argoomap
Crowdmap


